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itchell Gold sits in conver-
sation on the screened-in
porch that adjoins the
master bedroom of his
comfortable North Carolina
lake home. Sprawled
comfortably near his feet is
Lulu, his beloved English
Bulldog and media darling.
Lulu has starred in numerous advertising campaigns for the
Mitchell Gold + Bob Williams furniture design company.

After a quick belly rub by a visitor, Lulu contentedly stretches
out as Gold traces the genesis of his successful business back
to his formative years growing up in Ewing Township, near
Trenton. As Gold tracks the inspirations for his current lake-
side home to his New Jersey roots, Lulu dozes off. Stars need
their beauty sleep.

Gold, whose business generates annual sales surpassing
$100 million, learned the value of extra effort and customer
service when he was a boy working in his father’s grocery.
From his mother he learned “how to do things a step better
and differently than other people would do them,” he says.

But it is a seemingly inconsequential childhood limitation—
denial of access to the family’s living room— that left one of the
deepest etches on his professional and personal philosophies.

“We never went in the front door,” Gold says of his boyhood
home. “We always used the side door by the driveway. We
weren't allowed in the living room except on rare occasions. It
had a huge influence on me.”

These days, swayed heavily by that childhood restriction,
there is little hint of rigid convention in Gold’s essence. The
uncomfortable, inaccessible cane-backed living room chairs of
his youth ultimately spawned Gold’s “relaxed design”
approach to furniture. And his North Carolina home, sitting
by Lake Hickory in the hilly Western Piedmont region, is the
antithesis of stuffiness. Its stylish informality flows from
room to room.

Gold designed the home a little more than 1o years ago with
Williams, a company co-founder, current business colleague,
and former personal partner.

“One of the things that we were looking for in a house was
one that, when we left work, it would be like a retreat,” says
Gold, who was named one of the “26 Entrepreneurs We Love”
by Inc. magazine. “It would be like a weekend house. Part
of our thinking was also to build a house that looked like it
was 80 or 9o years old, but with all the new accouterments
and conveniences.

“And in my own home, I wanted to use every room,” says
Gold, dressed casually (not unexpectedly) in blue jeans and a
long-sleeve red pullover. “There are no rooms that aren’t used

{1 One of many comfy corners, kept light and airy by windows facing the
hilly Western Piedmont region of North Carolina. \ 1) )\ |- Lulu, Golds
English Bulldog, is a constant companion and a star in the company’s advertis-
ing campaigns. )1V COS UL Collectibles are a theme throughout the home.
Framed originals of military troops adorn the staircase wall.
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